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and clinician satisfaction to help us save more lives and keep people healthy across the entire care
continuum." Aaron Miri Chief Information Officer for Dell Medical School and UT Health Austin & Co-Chair
for the U.S. Department of Health and Human Services’ Federal Health IT Advisory Committee An
actionable and practical resource to accelerate mobile computing in medicine: No topic in healthcare
technology is more urgent and yet more elusive to date than mobile computing in medicine. It adheres to no
boundaries, stagnates in silos, and demands not just the attention of dedicated professionals, but also
teams of teams. A rich resource, this book shares hard-won lessons and primary research for better
understanding, management, and execution of key mobile computing initiatives in medicine (that can save
patient lives by reducing delays in medical information). It provides an action planning reference guide for
mobile medicine stakeholders, including health system and insurance decision makers, clinicians, and
investors. Foundational and groundbreaking in its knowledge set and combination, it also provides a unique
and rare perspective, drawing from 27 distinct experts across disciplines from legal to medicine,
informatics, organizational psychology, cybersecurity to engineering – the building blocks needed to
catalyze a comprehensive mobile medicine strategy for your health system or investment thesis.
Considering we lose a family member, colleague, or someone else every nine minutes due to a delay in
medical information according to the Institute for Healthcare Improvement, this book makes significant
strides in efficiently conveying foundational knowledge that can contribute to implementing mobile
computing safely and cost-effectively while improving clinician and patient experiences in healthcare.
These insights will accelerate the reader’s ability to conceptualize the real opportunities via mobile
computing in medicine. FEATURES: Provides a current understanding of why the adoption of mobile
medicine has been meager to date and what gaps and opportunities exist Delivers proven management and
leadership techniques from experts doing the work of building IT, security, and informatics organizations
and workflows in preparing for mobile medicine Describes how to navigate cultures of related professions
essential to mobile medicine, including insights from physicians, engineers, informaticists, lawyers, IT
researchers, organizational psychologists, board directors, researchers, cybersecurity leaders, and other
key stakeholders Demystifies the latest, up-to-date federal rules, laws, and regulations impacting and
enabling the promise of mobile medicine Highlights how to best mitigate risks for the development and
deployment of mobile medicine and next-generation innovations, such as wearable robotics into the clinical
environment Offers resources and tools to enable unprecedented collaboration across diverse professionals
including, but not limited to, functional and work differences as well as skillsets and other factors of talent
diversity required to bring mobile medicine to life Contributes a working understanding backed by primary
research for how evidence-based practice, an expectation in medicine, can also be leveraged in healthcare
technology leadership to future proof both CIO and executive leadership philosophy and methodology
The Startup Way - Eric Ries 2017-10-17
Entrepreneur and bestselling author of The Lean Startup, Eric Ries reveals how entrepreneurial principles
can be used by businesses of all kinds, ranging from established companies to early-stage startups, to grow
revenues, drive innovation, and transform themselves into truly modern organizations, poised to take
advantage of the enormous opportunities of the twenty-first century. In The Lean Startup, Eric Ries laid out
the practices of successful startups – building a minimal viable product, customer-focused and scientific
testing based on a build-measure-learn method of continuous innovation, and deciding whether to

Innovation, Commercialization, and Start-Ups in Life Sciences - James F. Jordan 2021-09-27
Innovation is a translation of a new method, idea, or product into reality and profit. It is a process of
connected steps that accumulates into a brand reputation required for success. Unlike Fortune 500
companies, whose projects are self-funded, a start-up must simultaneously have a value proposition that
attracts a customer (for revenue), investors (for capital), and acquirers (for a liquidity event or IPO). A high
percentage of start-ups fail before attaining positive cashflow, due to a variety of reasons that are detailed
in this book. Avoiding the pitfalls and wrong turns are the goals of this book. Innovation,
Commercialization, and Start-Ups in Life Sciences details the methodologies necessary to create a
successful life science start-up from initiation to exit. Written by an expert who has worked with more
nearly 500 life science start-ups, this book discusses specific processes and investor milestones that must
be navigated to align customer, funder, and acquirer needs. Successful commercialization requires
attention to multiple constituents, such as investors, regulators, and customers. Investors require liquidity
for their return, which is achieved through selling their stock in a public or private sale. The reader will
gain an appreciation for the necessary data, partnerships, and skills needed to create a competitive and
sustainable company. The author discusses such specific issues as customer problems, demonstrating sales
access, and ensuring intellectual property is impervious to competitive advancement. This book is intended
to be suitable for entrepreneurs, venture capitalists, and investors in both business and academic settings.
These organizations have specific departments, such as R&D, operations, business development, legal,
regulatory, and marketing, that would also benefit from this book. FEATURES Focuses specifically on life
science start-ups Examines how to determine a company valuation and future "fundable milestones"
Explores how to align regulatory and clinical strategies Discusses intellectual property derived from a
university or individual through formation to exit. Reviews how start‐ups must simultaneously meet the
needs of multiple constituencies at once: investors, regulators, customers and exit candidates James F.
Jordan is an author, consultant, and speaker. He is a Distinguished Service Professor of Healthcare &
Biotechnology Management, a former Fortune 100 executive, and a managing director of a venture fund.
Access the Support Material: https://healthcaredata.center/ Cover design by Sarah Mailhott.
Legal Design - Corrales Compagnucci, Marcelo 2021-10-21
This innovative book proposes new theories on how the legal system can be made more comprehensible,
usable and empowering for people through the use of design principles. Utilising key case studies and
providing real-world examples of legal innovation, the book moves beyond discussion to action. It offers a
rich set of examples, demonstrating how various design methods, including information, service, product
and policy design, can be leveraged within research and practice.
Mobile Medicine - Sherri Douville 2021-11-17
"The healthcare industry is undergoing a transformation of exponential change and opportunity that bears
daunting challenges. To incorporate groundbreaking technologies, we as leaders are building our people,
skills, cultures, and leadership to capitalize on and refine those technologies to address the urgent needs of
today and tomorrow. This timely work is written by a world-class multi-disciplinary team in Healthcare IT,
medicine, and business. This breadth and collaboration is what's required to deliver this very timely crossfunctional discussion and fantastic action planning resource. This book is required reading for any
organization looking to lead the next wave of healthcare technology to improve care quality, patient safety,
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persevere or pivot. In The Startup Way, he turns his attention to an entirely new group of organizations:
established enterprises like iconic multinationals GE and Toyota, tech titans like Amazon and Facebook,
and the next generation of Silicon Valley upstarts like Airbnb and Twilio. Drawing on his experiences over
the past five years working with these organizations, as well as nonprofits, NGOs, and governments, Ries
lays out a system of entrepreneurial management that leads organizations of all sizes and from every
industry to sustainable growth and long-term impact. Filled with in-the-field stories, insights, and tools, The
Startup Way is an essential road map for any organization navigating the uncertain waters of the century
ahead.
Tech Trends in Practice - Bernard Marr 2020-04-09
Discover how 25 powerful technology trends are transforming 21st century businesses How will the latest
technologies transform your business? Future Tech Trends in Practice will give you the knowledge of
today’s most important technology trends, and how to take full advantage of them to grow your business.
The book presents25 real-world technology trends along with their potential contributions to organisational
success. You’ll learn how to integrate existing advancements and plan for those that are on the way. In this
book, best-selling author, strategic business advisor, and respected futurist Bernard Marr explains the role
of technology in providing innovative businesses solutions for companies of varying sizes and across
different industries. He covers wide-ranging trends and provides an overview of how companies are using
these new and emerging technologies in practice. You, too, can prepare your company for the potential and
power of trending technology by examining these and other areas of innovation described in Future Tech
Trends in Practice: Artificial intelligence, including machine and deep learning The Internet of Things and
the rise of smart devices Self-driving cars and autonomous drones 3D printing and additive manufacturing
Blockchain technology Genomics and gene editing Augmented, virtual and mixed reality When you
understand the technology trends that are driving success, now and into the future, you’ll be better
positioned to address and solve problems within your organisation.
AI for Marketing and Product Innovation - A. K. Pradeep 2018-11-26
Get on board the next massive marketing revolution AI for Marketing and Product Innovation offers
creatives and marketing professionals a non-tech guide to artificial intelligence (AI) and machine learning
(ML)—twin technologies that stand poised to revolutionize the way we sell. The future is here, and we are
in the thick of it; AI and ML are already in our lives every day, whether we know it or not. The technology
continues to evolve and grow, but the capabilities that make these tools world-changing for marketers are
already here—whether we use them or not. This book helps you lean into the curve and take advantage of
AI’s unparalleled and rapidly expanding power. More than a simple primer on the technology, this book
goes beyond the “what” to show you the “how”: How do we use AI and ML in ways that speak to the human
spirit? How to we translate cold technological innovation into creative tools that forge deep human
connections? Written by a team of experts at the intersection of neuroscience, technology, and marketing,
this book shows you the ins and outs of these groundbreaking technological tools. Understand AI and ML
technology in layman’s terms Harness the twin technologies unparalleled power to transform marketing
Learn which skills and resources you need to use AI and ML effectively Employ AI and ML in ways that
resonate meaningfully with customers Learn practical examples of how to reinvest product innovation,
brand building, targeted marketing and media measurement to connect with people and enhance ROI
Discover the true impact of AI and ML from real-world examples, and learn the thinking, best practices, and
metrics you need to capture this lightning and take the next massive leap in the evolution of customer
connection. AI for Marketing and Product Innovation shows you everything you need to know to get on
board.
The Art of the Start 2.0 - Guy Kawasaki 2015-03-03
Fully revised and expanded for the first time in a decade, this is Guy Kawasaki's classic, bestselling guide to
launching and making your new product, service, or idea a success. Whether you're an aspiring
entrepreneur, small-business owner, intrapreneur, or not-for-profit leader, there's no shortage of advice on
topics such as innovating, recruiting, fund raising, and branding. In fact, there are so many books, articles,
websites, blogs, webinars, and conferences that many startups get paralyzed, or they focus on the wrong
priorities and go broke before they succeed. The Art of the Start 2.0 solves that problem by distilling Guy
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Kawasaki's decades of experience as one of the most hardworking and irreverent strategists in the business
world. Guy has totally overhauled this iconic, essential guide for anyone starting anything. It’s 64 percent
longer than version 1.0 and features his latest insights and practical advice about social media,
crowdfunding, cloud computing, and many other topics. Guy understands the seismic changes in business
over the last decade: Once-invulnerable market leaders are struggling. Many of the basics of getting
established have become easier, cheaper, and more democratic. Business plans are no longer necessary.
Social media has replaced PR and advertising as the key method of promotion. Crowdfunding is now a
viable alternative to investors. The cloud makes basic infrastructure affordable for almost any new venture.
The Art of the Start 2.0 will show you how to effectively deploy all these new tools. And it will help you
master the fundamental challenges that have not changed: building a strong team, creating an awesome
product or service, and facing down your competition. As Guy likes to say, “Entrepreneur is a state of mind,
not a job title.” His book will help you make your crazy ideas stick, through an adventure that's more art
than science – the art of the start.
Disrupting Logistics - Christian Wurst 2021-03-02
This book presents trends, developments, and examples of how digital disruption is currently reshaping the
logistics industry. Logistics is the invisible force behind the global economy, influencing and providing a
lens into all economic activities. Chapters written by respected experts in the field describe how new
technologies such as autonomous vehicles, blockchain, Internet of things (IoT), and state-of-the-art freight
management solutions are fundamentally changing supply chain solutions. Special emphasis is placed on
promising start-ups and venture capital firms around the world that are now investing in the future of
logistics.
Small Business Management - Justin G. Longenecker 2013-09-30
Realize your dream for small business success with this market-leading book. SMALL BUSINESS
MANAGEMENT: LAUNCHING AND GROWING ENTREPRENEURIAL VENTURES, 17E provides the
practical concepts, entrepreneurial insights, and comprehensive resources you'll find essential both now
and throughout your management future. SMALL BUSINESS MANAGEMENT delivers solid coverage of the
fundamentals of business management as it teaches you not only how to start a business, but also how to
manage, grow, and harvest a business. This market leading text places you in the role of decision maker,
allowing you to immediately apply what you've learned to current challenges in today's small businesses.
The book's thorough emphasis on building business plans ensures that you can effectively create, manage,
and analyze a plan for your own venture. Unforgettable examples, exciting video cases, and coverage of the
most current developments in business management today keep this engaging text as current and practical
now as it was when it led the market in its first edition 50 years ago. Each edition builds upon past
strengths with new innovations and breakthrough developments. SMALL BUSINESS MANAGEMENT:
LAUNCHING AND GROWING ENTREPRENEURIAL VENTURES, 17E offers the insights and practical
principles that you'll reference again and again throughout your business career. Available with InfoTrac
Student Collections http://gocengage.com/infotrac. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
6 Building Blocks for Successful Innovation - Massimo Garbuio 2019-07-04
Innovation is about ideas that make life better. But what does it really take to deliver innovative
propositions? And what separates companies that drive their industries forward from those that simply talk
the talk? This book takes you inside the minds of the world’s most effective innovators to answer these
questions and more. In real stories from industries as diverse as healthcare, finance, technology, and
telecommunications, business leaders reveal what it takes to bring new products and services to life. They
weigh in on the big debates: how to design an innovative organization of diverse voices, how to protect and
grow ideas so they succeed, and how to tune corporate radar to inspiration and turn the signals received
into new value. An essential resource for leaders, aspiring leaders and students of entrepreneurship,
business management, HRM, technology and innovation management, and design thinking, the book
enables the reader to: Hear from leaders with direct responsibility for innovating in a wide range of
industries and learn how they do it See how to structure for innovation, gain momentum inside an
organization and use ideas to shift companies and industries Gain insight into what innovators look for
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when they sense the environment and learn to avoid common pitfalls and misconceptions that stop great
ideas coming to life Approach innovation in a more balanced way with the 6 Building Blocks helping you
prioritize execution and value delivery from inspiration to implementation
Zero to One - Peter Thiel 2014-09-16
#1 NEW YORK TIMES BESTSELLER • “This book delivers completely new and refreshing ideas on how to
create value in the world.”—Mark Zuckerberg, CEO of Meta “Peter Thiel has built multiple breakthrough
companies, and Zero to One shows how.”—Elon Musk, CEO of SpaceX and Tesla The great secret of our
time is that there are still uncharted frontiers to explore and new inventions to create. In Zero to One,
legendary entrepreneur and investor Peter Thiel shows how we can find singular ways to create those new
things. Thiel begins with the contrarian premise that we live in an age of technological stagnation, even if
we’re too distracted by shiny mobile devices to notice. Information technology has improved rapidly, but
there is no reason why progress should be limited to computers or Silicon Valley. Progress can be achieved
in any industry or area of business. It comes from the most important skill that every leader must master:
learning to think for yourself. Doing what someone else already knows how to do takes the world from 1 to
n, adding more of something familiar. But when you do something new, you go from 0 to 1. The next Bill
Gates will not build an operating system. The next Larry Page or Sergey Brin won’t make a search engine.
Tomorrow’s champions will not win by competing ruthlessly in today’s marketplace. They will escape
competition altogether, because their businesses will be unique. Zero to One presents at once an optimistic
view of the future of progress in America and a new way of thinking about innovation: it starts by learning
to ask the questions that lead you to find value in unexpected places.
Innovation and Entrepreneurship - Elias G. Carayannis 2014-10-29
This book aims to meet the needs of education and training in modern techniques of innovation and
entrepreneurship, and focuses on the detailed presentation of successful business practices. As today's
global economic landscape is changing rapidly, the ability of businesses to introduce new products and
services to the market faster than their competitors is perhaps their most distinct competitive advantage.
This becomes obvious by the significant market share that the most innovative companies gain while
increasing profitability. Extensive research in this field has demonstrated that companies that are
constantly innovating normally double their profits compared to others. Moreover, establishing successful
practices and policies of innovation management, through which ideas evolve from conception through
evaluation to implementation and commercialization, become the basis for economic growth at the firm,
industry, national, regional, and global levels. Taking Greece as an example, this volume identifies systemic
weaknesses in development of new products, risk capital, patenting, broadband penetration, lifelong
training, investment in research on the part of firms, high-tech exports, and employment in medium-hightechnology manufacturing that place the country at the bottom of the European Union in economic
performance and threaten its potential to achieve sustainable growth. To address these weaknesses in
Greece and similar countries around the world, the authors present a comprehensive overview of the
principles of innovation and entrepreneurship, with particular respect to their relationships to knowledge,
learning, and creativity. Drawing from a strong theoretical foundation, and illustrated through in-depth
case studies and examples from both private and public sectors, the authors present a framework for
innovation management that integrates research, education, practical application, and policy. Specific
topics include technology transfer, intellectual property rights management, the practice of knowledge
management intellectual capital investment, business incubators, and Cooperation Research and
Development Agreements (CRADAs).
The Fourth Industrial Revolution - Klaus Schwab 2017-01-03
World-renowned economist Klaus Schwab, Founder and Executive Chairman of the World Economic Forum,
explains that we have an opportunity to shape the fourth industrial revolution, which will fundamentally
alter how we live and work. Schwab argues that this revolution is different in scale, scope and complexity
from any that have come before. Characterized by a range of new technologies that are fusing the physical,
digital and biological worlds, the developments are affecting all disciplines, economies, industries and
governments, and even challenging ideas about what it means to be human. Artificial intelligence is already
all around us, from supercomputers, drones and virtual assistants to 3D printing, DNA sequencing, smart
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thermostats, wearable sensors and microchips smaller than a grain of sand. But this is just the beginning:
nanomaterials 200 times stronger than steel and a million times thinner than a strand of hair and the first
transplant of a 3D printed liver are already in development. Imagine “smart factories” in which global
systems of manufacturing are coordinated virtually, or implantable mobile phones made of biosynthetic
materials. The fourth industrial revolution, says Schwab, is more significant, and its ramifications more
profound, than in any prior period of human history. He outlines the key technologies driving this
revolution and discusses the major impacts expected on government, business, civil society and individuals.
Schwab also offers bold ideas on how to harness these changes and shape a better future—one in which
technology empowers people rather than replaces them; progress serves society rather than disrupts it; and
in which innovators respect moral and ethical boundaries rather than cross them. We all have the
opportunity to contribute to developing new frameworks that advance progress.
Ready Technology - Stephen J. Andriole 2014-09-23
Companies understand that their ability to compete is tied directly to their ability to leverage the very latest
technology advances. Fortunately, deploying new technology has never been easier, primarily due to early
maturity and cloud delivery. One approach that is helping companies rapidly pilot and affordably deploy
new technologies is ready technology, a new category of information technology (IT). This book explains the
ready technology adoption process in detail, enabling companies to exploit new technology immediately and
effectively. In this book, the author challenges the traditional "requirements-first/technology-second"
approach to technology deployment. Espousing a "technology-first/requirements-second" approach, the
author explains how business solutions are "discovered" by deploying—not studying—ready technology. The
book covers the latest trends and processes in ready technology. It also describes the characteristics of
ready companies and recommends ready technology pilots that should be launched by the following
industries: higher education, retail, and healthcare.
Healthcare Digital Transformation - Edward W. Marx 2020-08-02
This book is a reference guide for healthcare executives and technology providers involved in the ongoing
digital transformation of the healthcare sector. The book focuses specifically on the challenges and
opportunities for health systems in their journey toward a digital future. It draws from proprietary research
and public information, along with interviews with over one hundred and fifty executives in leading health
systems such as Cleveland Clinic, Partners, Mayo, Kaiser, and Intermountain as well as numerous
technology and retail providers. The authors explore the important role of technology and that of EHR
systems, digital health innovators, and big tech firms in the ongoing digital transformation of healthcare.
Importantly, the book draws on the accelerated learnings of the healthcare sector during the COVID-19
pandemic in their digital transformation efforts to adopt telehealth and virtual care models. Features of this
book: Provides an understanding of the current state of digital transformation and the factors influencing
the ongoing transformation of the healthcare sector. Includes interviews with executives from leading
health systems. Describes the important role of emerging technologies; EHR systems, digital health
innovators, and more. Includes case studies from innovative health organizations. Provides a set of
templates and frameworks for developing and implementing a digital roadmap. Based on best practices
from real-life examples, the book is a guidebook that provides a set of templates and frameworks for digital
transformation practitioners in healthcare.
The Lean Startup - Eric Ries 2011-09-13
Most startups fail. But many of those failures are preventable. The Lean Startup is a new approach being
adopted across the globe, changing the way companies are built and new products are launched. Eric Ries
defines a startup as an organization dedicated to creating something new under conditions of extreme
uncertainty. This is just as true for one person in a garage or a group of seasoned professionals in a Fortune
500 boardroom. What they have in common is a mission to penetrate that fog of uncertainty to discover a
successful path to a sustainable business. The Lean Startup approach fosters companies that are both more
capital efficient and that leverage human creativity more effectively. Inspired by lessons from lean
manufacturing, it relies on “validated learning,” rapid scientific experimentation, as well as a number of
counter-intuitive practices that shorten product development cycles, measure actual progress without
resorting to vanity metrics, and learn what customers really want. It enables a company to shift directions
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with agility, altering plans inch by inch, minute by minute. Rather than wasting time creating elaborate
business plans, The Lean Startup offers entrepreneurs—in companies of all sizes—a way to test their vision
continuously, to adapt and adjust before it’s too late. Ries provides a scientific approach to creating and
managing successful startups in a age when companies need to innovate more than ever.
The INSURTECH Book - Sabine L.B VanderLinden 2018-04-16
The definitive compendium for the Insurance Digital Revolution From slow beginnings in 2014, InsurTech
has captured US$7billion in investment since 2010 — a 10% annual compound growth rate is predicted
until at least 2020. Three in four insurance companies believe some part of their business is at risk of
disruption and understanding the trends, drivers and emerging technologies behind Insurance’s Digital
Revolution is a business-critical priority for all growth-minded firms. The InsurTech Book offers essential
updates, critical thinking and actionable insight — globally — from start-ups, incumbents, investors, tech
companies, advisors and other partners in this evolving ecosystem, in one volume. For some, Insurance is
either facing an existential threat; for others, it is a sector on the brink of transforming itself. Either way,
business models, value chains, customer understanding and engagement, organisational structures and
even what Insurance is for, is never going to be the same. Be informed, be part of it. Learn from diverse
experiences, mindsets and applications of technologies Discover new ways of defining and grasping growth
opportunities Get the inside track from innovators, disruptors and incumbents Be updated on the evolution
of InsurTech, why it is happening and how it will evolve Explore visions of the future of Insurance to help
shape yours The InsurTech Book is your indispensable guide to a sector in transformation.
Why Startups Fail - Tom Eisenmann 2021-03-30
If you want your startup to succeed, you need to understand why startups fail. “Whether you’re a first-time
founder or looking to bring innovation into a corporate environment, Why Startups Fail is essential
reading.”—Eric Ries, founder and CEO, LTSE, and New York Times bestselling author of The Lean Startup
and The Startup Way Why do startups fail? That question caught Harvard Business School professor Tom
Eisenmann by surprise when he realized he couldn’t answer it. So he launched a multiyear research project
to find out. In Why Startups Fail, Eisenmann reveals his findings: six distinct patterns that account for the
vast majority of startup failures. • Bad Bedfellows. Startup success is thought to rest largely on the
founder’s talents and instincts. But the wrong team, investors, or partners can sink a venture just as
quickly. • False Starts. In following the oft-cited advice to “fail fast” and to “launch before you’re ready,”
founders risk wasting time and capital on the wrong solutions. • False Promises. Success with early
adopters can be misleading and give founders unwarranted confidence to expand. • Speed Traps. Despite
the pressure to “get big fast,” hypergrowth can spell disaster for even the most promising ventures. • Help
Wanted. Rapidly scaling startups need lots of capital and talent, but they can make mistakes that leave
them suddenly in short supply of both. • Cascading Miracles. Silicon Valley exhorts entrepreneurs to dream
big. But the bigger the vision, the more things that can go wrong. Drawing on fascinating stories of
ventures that failed to fulfill their early promise—from a home-furnishings retailer to a concierge dogwalking service, from a dating app to the inventor of a sophisticated social robot, from a fashion brand to a
startup deploying a vast network of charging stations for electric vehicles—Eisenmann offers frameworks
for detecting when a venture is vulnerable to these patterns, along with a wealth of strategies and tactics
for avoiding them. A must-read for founders at any stage of their entrepreneurial journey, Why Startups
Fail is not merely a guide to preventing failure but also a roadmap charting the path to startup success.
The Patient Will See You Now - Eric Topol 2016-10-25
The essential guide by one of America's leading doctors to how digital technology enables all of us to take
charge of our health A trip to the doctor is almost a guarantee of misery. You'll make an appointment
months in advance. You'll probably wait for several hours until you hear "the doctor will see you now"-but
only for fifteen minutes! Then you'll wait even longer for lab tests, the results of which you'll likely never
see, unless they indicate further (and more invasive) tests, most of which will probably prove unnecessary
(much like physicals themselves). And your bill will be astronomical. In The Patient Will See You Now, Eric
Topol, one of the nation's top physicians, shows why medicine does not have to be that way. Instead, you
could use your smartphone to get rapid test results from one drop of blood, monitor your vital signs both
day and night, and use an artificially intelligent algorithm to receive a diagnosis without having to see a
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doctor, all at a small fraction of the cost imposed by our modern healthcare system. The change is powered
by what Topol calls medicine's "Gutenberg moment." Much as the printing press took learning out of the
hands of a priestly class, the mobile internet is doing the same for medicine, giving us unprecedented
control over our healthcare. With smartphones in hand, we are no longer beholden to an impersonal and
paternalistic system in which "doctor knows best." Medicine has been digitized, Topol argues; now it will be
democratized. Computers will replace physicians for many diagnostic tasks, citizen science will give rise to
citizen medicine, and enormous data sets will give us new means to attack conditions that have long been
incurable. Massive, open, online medicine, where diagnostics are done by Facebook-like comparisons of
medical profiles, will enable real-time, real-world research on massive populations. There's no doubt the
path forward will be complicated: the medical establishment will resist these changes, and digitized
medicine inevitably raises serious issues surrounding privacy. Nevertheless, the result-better, cheaper, and
more human health care-will be worth it. Provocative and engrossing, The Patient Will See You Now is
essential reading for anyone who thinks they deserve better health care. That is, for all of us.
Open Data Now: The Secret to Hot Startups, Smart Investing, Savvy Marketing, and Fast Innovation - Joel
Gurin 2014-01-10
Get unprecedented access to thousands of databases. It's called Open Data, and it's revolutionizing
business. The business leader’s guide to using Open Data to analyze patterns and trends, manage risk,
solve problems—and seize the competitive edge Two major trends—the exponential growth of digital data
and an emerging culture of disclosure and transparency—have converged to create a world where
voluminous information about businesses, government, and the population is becoming visible, accessible,
and usable. It’s called Open Data, and this book helps leaders harness its power to market and grow their
companies. Open Data Now gives you the knowledge and tools to take advantage of this phenomenon in its
early stages—and beat the competition to leveraging its many benefits. Joel Gurin is an expert on making
complex data sets useful in solving consumer problems, analyzing corporate information, and addressing
social issues. He has collaborated with leaders in data, technology, and policy in the U.S. and UK
governments, including officials in the White House and 10 Downing Street and at more than 20 U.S.
federal agencies.
Digital Entrepreneurship and the Sharing Economy - Evgueni Vinogradov 2021-07-16
The digital and increasingly digitised world is shaped by the interplay of new technological opportunities
and ubiquitous societal trends. Both lead to drastic changes facing artificial intelligence (AI),
cryptocurrencies and block-chain technologies, internet of things, technology-based surveillance, and other
disruptive innovations. These developments facilitate the rise of the sharing economy and open for a variety
of new entrepreneurial opportunities that businesses can take up. The novel entrepreneurial opportunities,
however, imply a paradigmatic shift in the understanding of entrepreneurship. This book combines digital
entrepreneurship with the sharing economy. It presents cutting-edge research for scholars and
practitioners interested in either one of the topics – digital entrepreneurship or sharing economy – or their
connection. The book addresses three major ways to become entrepreneurial in the sharing economy:
digital entrepreneurship through creating novel sharing-economy platforms; technology entrepreneurship
through the exploitation of sharing-economy platforms; and business model innovation or business model
change influenced by the sharing economy. The book also highlights governance questions on digital
entrepreneurship in the sharing economy, which are highly relevant for businesses, the economy, and
society. The book will be of interested to researchers, academics, and students in the field of business and
entrepreneurship, with a special focus on digital entrepreneurship.
Start-up Nation - Dan Senor 2011-09-07
START-UP NATION addresses the trillion dollar question: How is it that Israel-- a country of 7.1 million,
only 60 years old, surrounded by enemies, in a constant state of war since its founding, with no natural
resources-- produces more start-up companies than large, peaceful, and stable nations like Japan, China,
India, Korea, Canada and the UK? With the savvy of foreign policy insiders, Senor and Singer examine the
lessons of the country's adversity-driven culture, which flattens hierarchy and elevates informality-- all
backed up by government policies focused on innovation. In a world where economies as diverse as Ireland,
Singapore and Dubai have tried to re-create the "Israel effect", there are entrepreneurial lessons well worth
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noting. As America reboots its own economy and can-do spirit, there's never been a better time to look at
this remarkable and resilient nation for some impressive, surprising clues.
Trend-Driven Innovation - Henry Mason 2015-10-02
Trend-Driven Innovation Beat accelerating customer expectations. Every business leader, entrepreneur,
innovator, and marketer wants to know where customers are headed. The problem? The received wisdom
on how to find out is wrong. In this startling new book, the team at TrendWatching share a powerful,
counter-intuitive truth: to discover what people want next, stop looking at customers and start looking at
businesses. That means learning how to draw powerful insights from the way leading brands and disruptive
startups—from Apple to Uber, Chipotle to Patagonia—redefine customer expectations. Sharing the secrets
that have led thousands of the world's most successful brands and agencies to rely on TrendWatching for
over a decade, Trend-Driven Innovation is the book that will reconfigure your view of the business world
forever. You'll learn: How to spot emerging trends using three crucial building blocks, and how to recognize
the expectation gaps that herald opportunity. Why most professionals focus on precisely the wrong trends
and innovations, and how to avoid this. How to turn trends and insights into innovations that customers will
love. Amid the endless change that defines today's business environment, opportunity is everywhere. Highly
practical, and featuring real-world examples from around the world, Trend-Driven Innovation is the
actionable, battle-tested manual that will enable you harness those opportunities time after time. Setting
you up to build an organization that matters, products customers love, and campaigns people can't stop
talking about.
The Business of Healthcare Innovation - Lawton Robert Burns 2005-08-25
The Business of Healthcare Innovation is the first wide-ranging analysis of business trends in the
manufacturing segment of the health care industry. In this leading edge volume, Professor Burns focuses
on the key role of the 'producers' as the main source of innovation in health systems. Written by professors
of the Wharton School and industry executives, this book provides a detailed overview of the
pharmaceutical, biotechnology, genomics/proteomics, medical device and information technology sectors. It
analyses the market structures of these sectors as well as the business models and corporate strategies of
firms operating within them. Most importantly, the book describes the growing convergence between these
sectors and the need for executives in one sector to increasingly draw upon trends in the others. It will be
essential reading for students and researchers in the field of health management, and of great interest to
strategy scholars, industry practitioners and management consultants.
The Invincible Company - Alexander Osterwalder 2020-04-06
The long-awaited follow-up to the international bestsellers, Business Model Generation and Value
Proposition Design Alex Osterwalder and Yves Pigneurs’ Business Model Canvas changed the way the world
creates and plans new business models. It has been used by corporations and startups and consultants
around the world and is taught in hundreds of universities. After years of researching how the world’s best
companies develop, test, and scale new business models, the authors have produced their definitive work.
The Invincible Company explains what every organization can learn from the business models of the world’s
most exciting companies. The book explains how companies such as Amazon, IKEA, Airbnb, Microsoft, and
Logitech, have been able to create immensely successful businesses and disrupt entire industries. At the
core of these successes are not just great products and services, but profitable, innovative business models-and the ability to improve existing business models while consistently launching new ones. The Invincible
Company presents practical new tools for measuring, managing, and accelerating innovation, and
strategies for reducing risk when launching new business models. Serving as a blueprint for your growth
strategy, The Invincible Company explains how to constantly stay ahead of your competition. In-depth
chapters explain how to create new growth engines, change how products and services are created and
delivered, extract maximum profit from each type of business model, and much more. New tools—such as
the Business Model Portfolio Map, Innovation Metrics, Innovation Strategy Framework, and the Culture
Map—enable readers to understand how to design invincible companies. The Invincible Company: ● Helps
large and small companies build their growth strategy and manage their core simultaneously ● Explains
the world's best modern and historic business models ● Provides tools to assess your business model,
innovation readiness, and all of your innovation projects Presented in striking 4-color, and packed with
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practical visuals and tools, The Invincible Company is a must-have book for business leaders,
entrepreneurs, and innovation professionals.
The Founder's Dilemmas - Noam Wasserman 2013-04
The Founder's Dilemmas examines how early decisions by entrepreneurs can make or break a startup and
its team. Drawing on a decade of research, including quantitative data on almost ten thousand founders as
well as inside stories of founders like Evan Williams of Twitter and Tim Westergren of Pandora, Noam
Wasserman reveals the common pitfalls founders face and how to avoid them.
Redefining Health Care - Michael E. Porter 2006-04-24
The U.S. health care system is in crisis. At stake are the quality of care for millions of Americans and the
financial well-being of individuals and employers squeezed by skyrocketing premiums—not to mention the
stability of state and federal government budgets. In Redefining Health Care, internationally renowned
strategy expert Michael Porter and innovation expert Elizabeth Teisberg reveal the underlying—and largely
overlooked—causes of the problem, and provide a powerful prescription for change. The authors argue that
competition currently takes place at the wrong level—among health plans, networks, and hospitals—rather
than where it matters most, in the diagnosis, treatment, and prevention of specific health conditions.
Participants in the system accumulate bargaining power and shift costs in a zero-sum competition, rather
than creating value for patients. Based on an exhaustive study of the U.S. health care system, Redefining
Health Care lays out a breakthrough framework for redefining the way competition in health care delivery
takes place—and unleashing stunning improvements in quality and efficiency. With specific
recommendations for hospitals, doctors, health plans, employers, and policy makers, this book shows how
to move health care toward positive-sum competition that delivers lasting benefits for all.
Digital Health and Patient Data - Disa Lee Choun 2022-08-03
Patients with unmet needs will continue to increase as no viable nor adequate treatment exists. Meanwhile,
healthcare systems are struggling to cope with the rise of patients with chronic diseases, the ageing
population and the increasing cost of drugs. What if there is a faster and less expensive way to provide
better care for patients using the right digital solutions and transforming the growing volumes of health
data into insights? The increase of digital health has grown exponentially in the last few years. Why is there
a slow uptake of these new digital solutions in the healthcare and pharmaceutical industries? One of the
key reasons is that patients are often left out of the innovation process. Their data are used without their
knowledge, solutions designed for them are developed without their input and healthcare professionals
refuse their expertise. This book explores what it means to empower patients in a digital world and how this
empowerment will bridge the gap between science, technology and patients. All these components need to
co-exist to bring value not only to the patients themselves but to improve the healthcare ecosystem.
Patients have taken matters into their own hands. Some are equipped with the latest wearables and
applications, engaged in improving their health using data, empowered to make informed decisions and
ultimately are experts in their disease(s). They are the e-patients. The other side of the spectrum are
patients with minimal digital literacy but equally willing to donate their data for the purpose of research.
Finding the right balance when using digital health solutions becomes as critical as the need to develop a
disease-specific solution. For the first time, the authors look at healthcare and technologies through the
lens of patients and physicians via surveys and interviews in order to understand their perspective on
digital health, analyse the benefits for them, explore how they can actively engage in the innovation
process, and identify the threats and opportunities the large volumes of data create by digitizing
healthcare. Are patients truly ready to know everything about their health? What is the value of their data?
How can other stakeholders join the patient empowerment movement? This unique perspective will help us
re-design the future of healthcare - an industry in desperate need for a change.
Business Model Generation - Alexander Osterwalder 2013-02-01
Business Model Generation is a handbook for visionaries, game changers, and challengers striving to defy
outmoded business models and design tomorrow's enterprises. If your organization needs to adapt to harsh
new realities, but you don't yet have a strategy that will get you out in front of your competitors, you need
Business Model Generation. Co-created by 470 "Business Model Canvas" practitioners from 45 countries,
the book features a beautiful, highly visual, 4-color design that takes powerful strategic ideas and tools, and
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makes them easy to implement in your organization. It explains the most common Business Model patterns,
based on concepts from leading business thinkers, and helps you reinterpret them for your own context.
You will learn how to systematically understand, design, and implement a game-changing business model-or analyze and renovate an old one. Along the way, you'll understand at a much deeper level your
customers, distribution channels, partners, revenue streams, costs, and your core value proposition.
Business Model Generation features practical innovation techniques used today by leading consultants and
companies worldwide, including 3M, Ericsson, Capgemini, Deloitte, and others. Designed for doers, it is for
those ready to abandon outmoded thinking and embrace new models of value creation: for executives,
consultants, entrepreneurs, and leaders of all organizations. If you're ready to change the rules, you belong
to "the business model generation!"
Unscaled - Hemant Taneja 2018-03-27
Unscaled identifies the forces that are reshaping the global economy and turning one of the fundamental
laws of business and society--the economies of scale--on its head. An innovative trend combining technology
with economics is unraveling behemoth industries--including corporations, banks, farms, media
conglomerates, energy systems, governments, and schools-that have long dominated business and society.
Size and scale have become a liability. A new generation of upstarts is using artificial intelligence to
automate tasks that once required expensive investment, and "renting" technology platforms to build
businesses for hyper-focused markets, enabling them to grow big without the bloat of giant organizations.
In Unscaled, venture capitalist Hemant Taneja explains how the unscaled phenomenon allowed Warby
Parker to cheaply and easily start a small company, build a better product, and become a global competitor
in no time, upending entrenched eyewear giant Luxottica. It similarly enabled Stripe to take on established
payment processors throughout the world, and Livongo to help diabetics control their disease while
simultaneously cutting the cost of treatment. The unscaled economy is remaking massive, deeply rooted
industries and opening up fantastic possibilities for entrepreneurs, imaginative companies, and resourceful
individuals. It can be the model for solving some of the world's greatest problems, including climate change
and soaring health-care costs, but will also unleash new challenges that today's leaders must address.
The REGTECH Book - Janos Barberis 2019-08-06
The Regulatory Technology Handbook The transformational potential of RegTech has been confirmed in
recent years with US$1.2 billion invested in start-ups (2017) and an expected additional spending of
US$100 billion by 2020. Regulatory technology will not only provide efficiency gains for compliance and
reporting functions, it will radically change market structure and supervision. This book, the first of its
kind, is providing a comprehensive and invaluable source of information aimed at corporates, regulators,
compliance professionals, start-ups and policy makers. The REGTECH Book brings into a single volume the
curated industry expertise delivered by subject matter experts. It serves as a single reference point to
understand the RegTech eco-system and its impact on the industry. Readers will learn foundational notions
such as: • The economic impact of digitization and datafication of regulation • How new technologies
(Artificial Intelligence, Blockchain) are applied to compliance • Business use cases of RegTech for costreduction and new product origination • The future regulatory landscape affecting financial institutions,
technology companies and other industries Edited by world-class academics and written by compliance
professionals, regulators, entrepreneurs and business leaders, the RegTech Book represents an invaluable
resource that paves the way for 21st century regulatory innovation.
Mapping Legal Innovation - Antoine Masson 2021
The legal sector is being hit by profound economic and technological changes (digitalization, open data,
blockchain, artificial intelligence ...) forcing law firms and legal departments to become ever more creative
in order to demonstrate their added value. To help lawyers meet this challenge, this book draws on the
perspectives of lawyers and creative specialists to analyze the concept and life cycle of legal innovations,
techniques and services, whether related to legislation, legal engineering, legal services, or legal
strategies, as well as the role of law as a source of creativity and interdisciplinary collaboration. With 16
contributions by Daniel Martin Katz, Illinois Tech Chicago Kent College of Law Todd Lubart and Branden
Thornhill-Miller, Paris Descartes University Christophe Collard, EDHEC Business School, Paris, and Mark
Raison, Yellow Ideas and Solvay Brussels School of Economics & Management Florian Imbert and Caroline
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Martin-Forissier, Legal Design Assas, Paris Veronique Chapuis-Thuault, Legal & BI Consultant, General
Counsel, Paris Michael Abramowicz, George Washington University, Washington DC, and John F. Duffy,
University of Virginia Nabyla Daidj, University Paris-Saclay, Evry University, and Telecom Ecole de
Management Thomas D. Barton, California Western School of Law, Helena Haapio, University of Vaasa and
Lexpert Ltd, Helsinki, James G. Hazard, CommonAccord.org, Berkeley, and Stefania Passera, University of
Vaasa and Passera Design, Espoo Joseph M. Green, Gunderson Dettmer, New York, NY Alice Belcher,
University of Dundee Olivier Beddeleem, EDHEC Business School, Paris Ivan Tchotourian, Laval University
Ross D. Petty, Babson College Martina Eckardt and Stefan Okruch, Andrassy University Budapest Kaisa
Sorsa, Turku University of Applied Sciences, and Tarja Salmi-Tolonen, University of Turku Stephanie
Dangel, University of Pittsburgh, Margaret Hagan, Stanford University, and James Bryan Williams,
University of Toronto and Google Inc.
The Startup Gold Mine - Neil Soni 2018-10-16
The startup playbook for partnering with big business Corporations are desperate to overhaul their culture
and the perception that they are giant, bureaucratic dinosaurs too slow to react in a rapidly changing
business landscape. Many are trying to be more innovative and agile, like a startup. One easy way to
achieve this goal is through partnering with or acquiring a startup. Corporate venture capital (CVC) now
makes up 25 percent (~$18 billion) of all venture capital dollars in North America. The Startup Gold Mine
reveals how the world’s largest and most prestigious brands make innovation decisions, including new
product launches, vendor-startup partnerships, and even billion-dollar acquisitions. The book also details
the ways startups can leverage corporate strengths and weaknesses for mutual benefit. Readers will learn
Why the “innovator’s dilemma” is leading large companies to seek out partnerships with startups How to
close a deal with a large company, from first connection to getting paid Strategies to troubleshoot common
land mines that startups encounter when working with large companies Ways to navigate the convoluted
corporate landscape without spending a fortune on conferences and consultants. Author Neil Soni draws on
his experience as an entrepreneur and as an external innovator with premier brands like Estée Lauder,
MAC, and Smashbox to reveal large companies’ inner workings, as well as how startup founders and
employees can use this knowledge to close the biggest deals of their lives. PRAISE FOR THE STARTUP
GOLD MINE “A really useful guide for startup founders and big company executives alike. Packed with
practical steps and common mistakes, this book is one to read attentively and keep handy for future
referencing.” --Maria Thomas, former Etsy CEO, SmartThings CMO “The Startup Gold Mine is THE
playbook for getting your startup-corporate deals across the finish line. Every founder needs to read this!” -Justin Mares, founder of Kettle & Fire, coauthor of Traction “Over the last decade, big companies have
completely changed their approach to innovation, with startups at the center of those efforts. The Fortune
500 are turning to startups for innovation across every facet of their business, ranging from marketing and
sales to customer service and logistics. Gone are the days when ‘no one ever got fired for buying IBM.’” -Dave Knox, author of Predicting the Turn, cofounder of The Brandery, CMO of Rockfish “A productive
relationship with the right corporate partner can unlock years of growth for a startup. On the other hand,
there are numerous pitfalls along the way that can have you running in circles. The principles in The
Startup Gold Mine give founders the proper framework to navigate the startup-corporate intersection to get
their deal done.” --Sean Ammirati, partner at Birchmere Ventures, author of The Science of Growth
“Giftology will get you in the door. The Startup Gold Mine will help you close the deal. This is a must-read
book for anyone selling into large organizations!” --John Ruhlin, author of Giftology, founder and CEO of the
Ruhlin Group “I’ve been working with startups in rapidly growing and evolving industries for over a decade.
The principles Neil outlines in The Startup Gold Mine are spot on and essential reading for any founder
looking to grow his or her business.” --Chris Chaney, founder, president, and owner, Infinite Esports &
Entertainment
Demystifying AI for the Enterprise - Prashant Natarajan 2021-12-31
Artificial intelligence (AI) in its various forms –– machine learning, chatbots, robots, agents, etc. –– is
increasingly being seen as a core component of enterprise business workflow and information management
systems. The current promise and hype around AI are being driven by software vendors, academic research
projects, and startups. However, we posit that the greatest promise and potential for AI lies in the
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specific sections that cover the more sophisticated and far-reaching examples which have the potential to
scale at the industry-level. In addition, a discussion of integrating blockchain technology into other
advanced healthcare trends and IT systems - such as telemedicine, artificial intelligence, machine learning,
the Internet of Things, value-based payments, patient engagement solutions, big data solutions, medical
tourism, and precision medicine/genetic therapies among many others are presented. The final section
provides a glimpse into the future using blockchain technology and examples of research projects that are
still in labs across the globe. The appendices may prove particularly useful for additional details on how to
get started, including resources and organizations specifically focusing on blockchain and distributed
ledger solutions.
The Startup Owner's Manual - Steve Blank 2020-03-17
More than 100,000 entrepreneurs rely on this book for detailed, step-by-step instructions on building
successful, scalable, profitable startups. The National Science Foundation pays hundreds of startup teams
each year to follow the process outlined in the book, and it's taught at Stanford, Berkeley, Columbia and
more than 100 other leading universities worldwide. Why? The Startup Owner's Manual guides you, stepby-step, as you put the Customer Development process to work. This method was created by renowned
Silicon Valley startup expert Steve Blank, co-creator with Eric Ries of the "Lean Startup" movement and
tested and refined by him for more than a decade. This 608-page how-to guide includes over 100 charts,
graphs, and diagrams, plus 77 valuable checklists that guide you as you drive your company toward
profitability. It will help you: • Avoid the 9 deadly sins that destroy startups' chances for success • Use the
Customer Development method to bring your business idea to life • Incorporate the Business Model Canvas
as the organizing principle for startup hypotheses • Identify your customers and determine how to "get,
keep and grow" customers profitably • Compute how you'll drive your startup to repeatable, scalable
profits. The Startup Owner's Manual was originally published by K&S Ranch Publishing Inc. and is now
available from Wiley. The cover, design, and content are the same as the prior release and should not be
considered a new or updated product.
The Handbook of Continuing Professional Development for the Health IT Professional - 2017-04-21
Continuing professional development (CPD) is critical for the health IT professional. Healthcare is fastpaced, dynamic, ever-changing, and global. It’s both exciting and exhausting. And it is rapidly evolving
through innovation, Federal incentives, and technological advancements. For these reasons, health IT
professionals must embrace lifelong learning to ensure they have the professional competencies to advance
initiatives that positively impact patient care. This handbook will provide the rationale and the resources to
do so and will serve as a reference to accompany one’s career success.
Costovation - Stephen Wunker 2018-08-14
Wow your customers . . . with "less." Cut costs-it's a common corporate refrain. But if you constantly slash
expenditures, what happens to innovation? How can you stay competitive and satisfy customers?
Costovation solves the dilemma of how to spend less and innovate more. The book's revolutionary approach
broadens the definition of innovation beyond products to the business model itself. With costovation, you let
go of assumptions, take a fresh look at the market, and relentlessly focus on what customers really want.
Consider Planet Fitness-it grew to 7.3 million members by concentrating on casual exercisers. Those folks
don't care about frills. They want easy, low-cost access to good equipment. Although it's inexpensive to run,
Planet Fitness ranks highest in gym satisfaction. Gourmet grocer, Picard, sells only frozen food. With less
perishable inventory, they compress costs while delighting a discerning but busy clientele. Packed with
examples and interactive exercises, the book explores cost innovation strategies that work for big and small
companies alike. From open innovation and cost-sharing to simplifying products and turning waste into new
offerings-readers learn how rivals are carving out niches, protecting positions, and dominating industries.
Innovation and cost-cutting are not opposites. Combined, they expose untapped opportunities to outsmart
and underspend competitors.

enterprise with its applications touching all organizational facets. With increasing business process and
workflow maturity, coupled with recent trends in cloud computing, datafication, IoT, cybersecurity, and
advanced analytics, there is an understanding that the challenges of tomorrow cannot be solely addressed
by today’s people, processes, and products. There is still considerable mystery, hype, and fear about AI in
today’s world. A considerable amount of current discourse focuses on a dystopian future that could
adversely affect humanity. Such opinions, with understandable fear of the unknown, don’t consider the
history of human innovation, the current state of business and technology, or the primarily augmentative
nature of tomorrow’s AI. This book demystifies AI for the enterprise. It takes readers from the basics
(definitions, state-of-the-art, etc.) to a multi-industry journey, and concludes with expert advice on
everything an organization must do to succeed. Along the way, we debunk myths, provide practical
pointers, and include best practices with applicable vignettes. AI brings to enterprise the capabilities that
promise new ways by which professionals can address both mundane and interesting challenges more
efficiently, effectively, and collaboratively (with humans). The opportunity for tomorrow’s enterprise is to
augment existing teams and resources with the power of AI in order to gain competitive advantage,
discover new business models, establish or optimize new revenues, and achieve better customer and user
satisfaction.
Health Informatics: Practical Guide for Healthcare and Information Technology Professionals (Sixth
Edition) - Robert E. Hoyt 2014
Health Informatics (HI) focuses on the application of Information Technology (IT) to the field of medicine to
improve individual and population healthcare delivery, education and research. This extensively updated
fifth edition reflects the current knowledge in Health Informatics and provides learning objectives, key
points, case studies and references.
Employer Branding for Competitive Advantage - Geeta Rana 2021-03-21
This book shows how to build and maintain a distinctive and credible employer brand and develop a set of
relevant success metrics to help measure return on investment (ROI). Starting with the current interest in
employer branding, this book looks at the historical roots of brand management and the practical steps to
achieve employer brand management success. The book will review the pressures that have generated
current interest in employer branding. It goes on to look at the historical roots of brand management and
the practical steps necessary to achieve employer brand management success. The book includes the
business case, research, positioning, implementation, management and measurement, and case studies of
big-named employer brand stories. This book will provide new insights into the field of employer branding
and provide directions and tools for organizational brand building. It will be beneficial for research
scholars, engineers, practitioners, and management students.
Blockchain in Healthcare - Taylor & Francis Group 2021-06-30
Blockchain technology is poised to revolutionize more than just payment and crypto-currency. Many
vertical industries will be reshaped by the new trusted data models enabled and inspired by the blockchain
- healthcare is no exception. In fact, healthcare may hold the greatest opportunities for meaningful use of
the technology. Early pioneers have explored some of the first use cases for medical payments, electronic
health records, HIPAA/data privacy, drug counterfeiting, and credentialing of healthcare professionals. We
have only begun to scratch the surface in how to automate the complexities of today's healthcare systems
and design new systems which focus on trust, transparency and the alignment of incentives. Metcalf, Bass,
Dhillon, and Hooper have curated a collection of examples based on the fundamentals of blockchain that
build upon the early successes and examples that point to the future. After a brief introduction to bitcoin,
blockchain and the protocols available, a getting-started guide is presented specific to health and
healthcare. The authors discuss the complexities and possibilities of smart contracts and some of the early
consortia that are exploring the possibilities. Examples and use cases are found throughout the book, with
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