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Making Data Talk - David E. Nelson (M.D.)
2009
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The authors summarize and synthesize research
on the selection and presentation of data
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pertinent to public health and provide practical
suggestions, based on this research summary
and synthesis, on how scientists and other public
health practitioners can better communicate
data to the public, policy makers and the press.
Crisis Communications - Kathleen Fearn-Banks
2016-07-12
Crisis Communications: A Casebook Approach
presents case studies of organizational,
corporate, and individual crises, and analyzes
the communication responses to these
situations. Demonstrating how professionals
prepare for and respond to crises, as well as how
they develop communications plans, this
essential text explores crucial issues concerning
communication with the news media, employees,
and consumers in times of crisis. Author
Kathleen Fearn-Banks addresses how to choose
the best possible words to convey a message, the
best method for delivering the message, and the
precise and most appropriate audience, in
addition to illustrating how to avoid potential
crisis-communications-a-casebook-approach-leas-communication-series

mismanagement. The fifth edition of Crisis
Communicationsincludes updated cases that
provide wider coverage of international crises
and media technologies. It includes a new
section on social media in crisis communication
scenarios and includes additional comments
from social media experts throughout various
chapters. New case studies include "Police
Departments and Community Trust," "The Oso
Mudslide in Washington," "School Shootings:
Communications To and For Children," and two
additional international case studies - "Ebola
Strikes Liberia: Firestone Strikes Ebola" and
"Nut Rage and Korean Airlines." Previous case
studies no longer in this edition can be found on
the book's companion website, which also
includes the Instructor's Manual with exercises
in crisis responses, guidelines for crisis manual
preparation, and other teaching tools:
www.routledge.com/cw/fearn-banks. Looking at
both classic and modern cases in real-world
situations, Crisis Communicationsprovides
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students with real-world perspectives and
insights for professional responses to crises. It is
intended for use in crisis communications, crisis
management, and PR case studies courses. Also
available for use with this text is the Student
Workbookto AccompanyCrisis Communications,
providing additional discussion questions,
activities, key terms, case exercises, and further
content for each chapter.
Deconstructing Public Relations - Thomas J.
Mickey 2003-01-30
This volume provides a critical look at public
relations practice, utilizing case studies from
public relations, advertising, and marketing to
illustrate the deconstruction and analysis of
public relations campaigns. Author Thomas J.
Mickey uses a cultural studies approach and
demonstrates how it can be used as a critical
theory for public relations practice, offering realworld examples to support his argument.
Through the interpretive act of deconstruction,
this book serves to challenge the myth of public
crisis-communications-a-casebook-approach-leas-communication-series

relations as an objective "science," allowing the
social importance of public relations to be
redefined and encouraging public relations to
take a fuller place in the interdisciplinary study
of text and knowledge. Intended for public
relations scholars and students in public
relations cases/campaigns, public relations
criticism, and media studies courses,
Deconstructing Public Relations: Public
Relations Criticism demystifies the act of
deconstruction and shows how it can give insight
into the theory and practice of public relations.
Crisis Communications - Kathleen FearnBanks 2002
A casebook approach to studying crisis
communications means learning from the
actions of those who have experienced crises.
What did they expect? What actually happened?
Were they prepared? What were their
strategies? What were their challenges,
pressures, and problems? Were the news media
adversarial or supportive? If they had to do it
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again, what would they do differently? These and
other questions are answered in the case studies
of this second edition. Presenting organizational
and individual problems that may become crises
and the communication responses to these
situations, this revision of Fearn-Banks' very
successful text: * presents crisis communication
theory, including a critique of the
communications of White Star Lines after its
Titanic sank on its maiden voyage; * describes
ways of determining the most likely and most
damaging crises that may strike an organization;
* centers on causes of crisis--rumor, "gotcha"
television news and the non-expert expert, and
crises caused by the news media; * gets into the
21st century and cyberspace-caused crises,
including mini-cases of rogue Web sites and email rumors; * explains how to communicate
with the news media, lawyers, internal publics or
audiences, and external publics; and * includes
narrated case studies illustrating how
spokespersons and managers used
crisis-communications-a-casebook-approach-leas-communication-series

communication in several kinds of crises. The
text is supplemented by a workbook, enabling
students to test their knowledge and develop
their skills. Written as a primer for crisis
communications, public relations, and
communications management, Crisis
Communications serves as an essential resource
in the practice of public relations and corporate
communications.
The Handbook of Crisis Communication - W.
Timothy Coombs 2012-01-10
Written as a tool for both researchers and
communication managers, the Handbook of
Crisis Communication is a comprehensive
examination of the latest research, methods, and
critical issues in crisis communication. Includes
in-depth analyses of well-known case studies in
crisis communication, from terrorist attacks to
Hurricane Katrina Explores the key emerging
areas of new technology and global crisis
communication Provides a starting point for
developing crisis communication as a distinctive
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field research rather than as a sub-discipline of
public relations or corporate communication
Crisis Communications Text and Student
Workbook, Academic Package - Kathleen
Fearn-Banks 2011-01-11
This practical two-volume set contains the fourth
edition of Crisis Communications as well as the
updated student workbook which accompanies
it. The main text presents case studies of
organizational, corporate, and individual crises,
and analyzes the communication responses to
these situations. The student workbook reviews
the critical terminologies, processes, and skills
needed for understanding and responding to
crises. Together, these volumes are a valuable
resource for students in crisis communications,
crisis management, and public relations case
studies courses.
Crisis Management in the Age of Social Media Louis Capozzi 2013-07-02
Social media has fundamentally changed the
contract between institutions and the public.
crisis-communications-a-casebook-approach-leas-communication-series

Today, people expect a conversation, not a oneway diatribe. That, combined with the speed of
the Internet, changes the game for many
companies in anticipating, managing, and
ultimately avoiding an “instant crisis”—an
instant crisis example is when Verizon added a
$2 charge for all their customers; one hour later
100,000 signatures appeared on a Twitter
petition, and soon Verizon was in the middle of a
huge public relations crisis. Inside this book,
you’ll learn just how to manage this type of
situation and meet the challenges of social
media. Each chapter includes a description of a
crisis, the timeliness of a good response, the
effectiveness of this response, and an
assessment of what works and what doesn’t.
Some examples of social media crises include
Apple Computer, Netflix, JetBlue, Bank of
America, Fed Ex, and public figures such as
Anthony Weiner, Ashton Kutcher, and Jon Bon
Jovi.
Toolbox for Crisis Communications in Tourism 5/30
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World Tourism Organization 2011
Crisis communications is a crucial element of a
good crisis management system. It helps limit
the negative impact of a crisis by addressing the
information needs of all industry stakeholders in
an efficient, timely and responsible manner.
Against this background, UNWTO has developed
for the National Tourism Organizations (NTOs),
Destination Management Organisations (DMOs)
and private sector organisations involved in
travel and tourism, this comprehensive, up-todate Toolbox on Crisis Communications in
Tourism. It includes step-by-step protocols,
check-lists, sample templates configured by type
of crisis and media categories, guidelines for
measuring effectiveness, best practices and a
special chapter fully dedicated to the use of
social media in times of crisis. This Toolbox
serves as a practical guide for travel and tourism
stakeholders, to effectively address the
challenges generated by crises.
Public Relations As Relationship
crisis-communications-a-casebook-approach-leas-communication-series

Management - John A. Ledingham 2000-01-01
The emergence of relationship management as a
paradigm for public relations scholarship and
practice requires a close examination of just
what is achieved by public relations--its
definition, function and value, and the benefits it
generates. Initiated by the editors' interest in
cross-disciplinary exploration, this volume
evolved to its current form as a result of the
need for a framework for understanding public
relations and the potential impact of
organization-public relationships on the study,
practice, and teaching of public relations.
Ledingham and Bruning include contributions
that present state-of-the-art research in
relationship management, applications of the
relational perspective to various components of
public relations, and the implications of the
approach to influence further research and
practice. The discussion conducted here is
certain to influence and promote future theory
and practice on the concept of relationship
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management.
Crisis Communication - Finn Frandsen
2020-08-24
Finn Frandsen and Winni Johansen have won the
2019 Danish communication prize (KOM-pris)
for their world-class research in organisational
crises, crisis management and crisis
communication. This prize is awarded by The
Danish Union of Journalists (Dansk
Journalistforbund) and Kforum.
http://mgmt.au.dk/nyheder/nyheder/news-item/a
rtikel/finn-frandsen-and-winni-johansen-win-thekom-pris-2019/ The aim of this handbook is to
provide an up-to-date introduction to the
discipline of crisis communication. Based on the
most recent international research and through
a series of levels (from the textual to the intersocietal level), this handbook introduces the
reader to the most important concepts, models,
theories and debates within the field of crisis
communication. Crisis communication is a young
and very vibrant field of research and practice.
crisis-communications-a-casebook-approach-leas-communication-series

It is therefore crucial that researchers, students
and practitioners have access to presentations
and discussions of the most recent research.
Like the other handbooks in the HOCS series,
this handbook contains a general introduction, a
chapter on the history of crisis communication
research, a series of thematic chapters on crisis
communication research at various levels, a
chapter perspectives, a glossary of key terms,
and lists of further reading for each chapter
(with references to publications in English,
German, and French). Overview Section I –
Introducing the field General introduction A
brief history of crisis management and crisis
communication: From organizational practice to
academic discipline Reframing the field: Public
crisis management, political crisis management,
and corporate crisis management Section II –
Between text and context Image repair theory
Situational crisis communication theory:
Influences, provenance, evolution, and prospects
Contingency theory: Evolution from a public
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relations theory to a theory of strategic conflict
management Discourse of renewal:
Understanding the theory’s implications for the
field of crisis communication Making sense of
crisis sensemaking theory: Weick’s contributions
to the study of crisis communication Arenas and
voices in organizational crisis communication:
How far have we come? Visual crisis
communication Section III – Organizational level
To minimize or mobilize? The trade-offs
associated with the crisis communication
process Internal crisis communication: On
current and future research Whistleblowing in
organizations Employee reactions to negative
media coverage Crisis communication and
organizational resilience Section IV –
Interorganizational level Fixing the broken link:
Communication strategies for supply chain
crises Reputational interdependence and
spillover: Exploring the contextual challenges of
spillover crisis response Crisis management
consulting: An emerging field of study Section V
crisis-communications-a-casebook-approach-leas-communication-series

– Societal level Crisis and emergency risk
communication: Past, present, and future Crisis
communication in public organizations
Communicating and managing crisis in the world
of politics Crisis communication and the political
scandal Crisis communication and social media:
Short history of the evolution of social media in
crisis communication Mass media and their
symbiotic relationship with crisis Section VI –
Intersocietal level Should CEOs of multinationals
be spokespersons during an overseas product
harm crisis? Intercultural and multicultural
approaches to crisis communication Section VII
– Critical approaches Ethics in crisis
communication Section VIII – The future The
future of organizational crises, crisis
management and crisis communication For a
detailed table of contents, please see here.
Communicating Identity: Critical Approaches
(Revised Edition) - Jason Zingsheim 2012-06-27
"Communicating Identity: Critical Approaches"
provides a poststructuralist engagement with
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contemporary theories of identity, which view
identity as a construction, negotiation, and a
process of communicative messages. Embracing
an intersectional investigation of identity and
examining the critical interworkings of race,
class, gender, sexuality, and nation, this edited
anthology contemplates the shifting and fluid
dimensions of identities within spatial, temporal,
and discursive contexts. Bringing together works
from scholars in the disciplines of organizational
communication, critical/cultural studies,
rhetorical and media studies, performance
studies, and intercultural communication, the
text is divided into four sections: "Theorizing
Identity" provides a poststructuralist
introduction to identity through differing
conceptual frameworks that highlight the
performative, relational, and intersectional
dimensions of identity formations."Organizing
Identity" looks to institutional and national
contexts to examine how systems of power and
hierarchal structures within organizing
crisis-communications-a-casebook-approach-leas-communication-series

discourses work to shape, mold, constrain, and
produce disciplined identities."Representing
Identity" looks to popular culture, online
environments, and personal accounts of
experience as sites of identity production and
negotiation."Performing Identity" shifts attention
to the spatial, temporal, and embodied
dimensions of identity work, theorizing
performative dimensions that resist and
rearticulate identity discourses.Jason Zingsheim
(PhD, Arizona State University) is an Assistant
Professor of Communication Studies at
Governors State University, where he teaches
undergraduate and graduate courses in
intercultural communication, critical/cultural
studies, identity and communication, and
communication theory and philosophy. His work
has been published in "Cultural Studies"
"Critical Methodologies," "Text & Performance
Quarterly," "Liminalities," and "Battleground:
Women, Gender, & Sexuality." Dustin Bradley
Goltz (PhD, Arizona State University) is an
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Assistant Professor of Communication Studies at
DePaul University, where he teaches
undergraduate and graduate courses in
performance studies, rhetoric of identity,
performance of gender and sexuality, and
rhetoric of popular culture. He is the author of
"Queer Temporalities in Gay Male
Representation: Tragedy, Normativity, and
Futurity." His research has been published in
"Text & Performance Quarterly," "Qualitative
Inquiry," "Western Journal of Communication,"
"Genders," and "Liminalities."
Social Media Storms - Pernille Rydén 2021-08-26
This fascinating new book explores the benefits
and dynamics of social media storms and
identifies the possible opportunities that they
present for further engagement with customers.
It provides actionable managerial advice on
planning for, measuring, and innovatively
navigating social media storms. Based on a
sound theoretical background and illustrated by
vivid real-life examples and case studies
crisis-communications-a-casebook-approach-leas-communication-series

throughout every chapter, this book combines
thorough explanations of the elements of
business decision-making, market interaction,
consumer psychology, branding, and business
communication. In comparison to the existing
literature, the book departs from the classical,
but insufficient crisis communication
management approaches to suggest novel
frameworks and tools for empowering
businesses, consumers, and broader societies in
the digital age. Social Media Storms:
Empowering Leadership Beyond Crisis
Management provides advanced undergraduate
and postgraduate digital marketing, marketing
communications, strategy, and crisis
management students with a comprehensive
understanding of the social media storm
phenomenon and helps marketing and
communications professionals to leverage the
opportunities that social media storms are
bringing.
Risk Issues and Crisis Management in
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Public Relations - Michael Regester
2008-06-03
The reputation of an organisation influences who
we buy from, work for, supply to and invest in.
Intangible assets, of which reputation forms an
important part, account for well over 50 per cent
of the value of the Fortune 500 and even more in
the case of the FTSE 100. This fourth edition of
Risk Issues and Crisis Management in Public
Relations has been completely revised and aims
to define reputation, explores how to value it
and provides practical guidelines for effective
reputation management. This latest edition
features new sections on the effects of recent
world events, Corporate Social Responsibility,
climate change and sustainability, legal revisions
and the use of the Internet in a crisis. Featuring
new case studies on Oxfam V Starbucks, Sony,
Dell, Ribena, BP, Bernard Matthews and the bird
flu issue, Northern Rock, Walmart, Celebrity Big
Brother 07, the Cadbury Salmonella outbreak,
the Virgin train crash and the Buncefield Oil
crisis-communications-a-casebook-approach-leas-communication-series

Explosion, the book charts how rapidly the
reputation management agenda moves and yet
how slowly business learns.
Internal Crisis Communication - Mats Heide
2019-06-06
We live in a crisis society, with traditional media
responding on a minute-by-minute basis on daily,
seemingly inevitable, organizational crises.
Whether crises have become more prevalent or
we're simply more aware of them, they are now
of great concern to organizations and crisis
management and communication is a priority.
Most organizations have a crisis response plan;
many have dedicated crisis and security
management staff. Yet much of the emphasis has
been on action outside of the organization.
Neglecting communication between managers
and employees, they risk poor, inconsistent
crisis management and the very real possibility
of crisis escalation. Crisis management, like
charity, begins in the home. Internal Crisis
Communication is one of the first guides to
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communication inside organizations, before,
during and after a crisis – not just on the acute
crisis phase – to provide a complete and holistic
guide for managers that will help them manage
and contain crises. It includes an in-depth reallife case study, referred to throughout, from the
author's own experience, which makes practical
application explicit and the methodology clear.
Strengthened by rigorous academic research
and tested in real-life crisis situations, the
methods included in this book will be invaluable
for communication professionals, security
officers and crisis managers, as well as valuable
reading for students and researchers interested
in crisis and risk management.
Public Relations Cases - Jerry A. Hendrix
2012-01-01
Primarily using PUBLIC RELATIONS Society of
America award-winning cases, PUBLIC
RELATIONS CASES, Ninth Edition, presents a
clear theoretical grounding in the major areas of
public relations. Using the ROPE process model
crisis-communications-a-casebook-approach-leas-communication-series

(Research, Objectives, Programming, and
Evaluation), the authors keep students focused
on the strategic elements of exemplary
communications campaigns. The case studies
provide glimpses into best practices for public
relations campaigns as recognized by
professionals in the field. The cases all use a
strategic communications model, where clearly
defined objectives are based on sound research
and good audience analysis, followed by creative
tactics that are evaluated for their effectiveness.
Important Notice: Media content referenced
within the product description or the product
text may not be available in the ebook version.
New Media in Times of Crisis - Keri K.
Stephens 2019-05-02
New Media in Times of Crisis provides an
interdisciplinary look at research focused around
how people organize during crises. Contributors
examine the latest practices for communicating
during crises, including evacuation practices,
workplace safety challenges, crisis social media
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Downloaded from lauradower.com on by
guest

usage, and strategies for making emergency
alerts on U.S. mobile phones constructive and
helpful. The book is grounded in the practices of
first responders, crisis communicators, people
experiencing tragic events, and communities
who organize on- and offline to make sense of
their experiences. The authors draw upon a wide
range of theories and frameworks with the goal
of establishing new directions for research and
practice. The text is suitable for advanced
students and researchers in crisis, disaster, and
emergency communication.
The Four Stages of Highly Effective Crisis
Management - Jane Jordan-Meier 2016-04-19
From the Japanese tsunami and the Egyptian
revolution to the Haitian earthquake and the
Australian floods, social media has proven its
power to unite, coalesce, support, champion, and
save lives. Presenting cutting-edge media
communication solutions, The Four Stages of
Highly Effective Crisis Management explains
how to choose the appropriate language and
crisis-communications-a-casebook-approach-leas-communication-series

media outlet to properly convey your message
during and after a crisis. Unveiling the secrets of
how to manage the media in a crisis, the book
examines how rapidly evolving social media and
Web 2.0 technologies have changed the crisis
management landscape. It illustrates the four
distinct stages of media reporting during a crisis
and details the information that must be
provided. The author provides readers with a
wealth of helpful tips and tools—including
guidelines, checklists, and case studies that
illustrate best practices in crisis media
management. Divided into five sections, the
book: Examines how the kingdom of news has
changed and considers the new hybrid model
that is emerging Identifies the four distinct
stages in which both old and new media report a
crisis Addresses the use of spokespeople
according to the four stages, as well as when to
use the chief executive officer Discusses media
interviews, including how to handle news
conferences, bloggers, and the importance of
13/30
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media training Considers the communication
aspects of crisis management—including how to
harness the power of Facebook, Twitter,
YouTube, Digg, Wikipedia, Flickr, and social
media releases The book’s resource-rich
appendices include a checklist for briefing a
spokesperson, sample media release, a step-bystep flowchart for creating a crisis
communication plan, and social media policy
guidelines. Complete with a detailed guide on
what tools to use and when to use them, this
book provides the techniques and understanding
required to communicate effectively and avoid
any potential bad press and embarrassment that
could result from information mismanagement.
Jane Jordan-Meier was interviewed about
leadership in a crisis and the stages of a crisis in
the wake of the Murdoch phone-hacking scandal.
She also discusses crisis management planning
in The Sydney Morning Herald and in Daily
Ovation. She was interviewed in August 2011 by
Globe and Mail. Discover more about the book,
crisis-communications-a-casebook-approach-leas-communication-series

including a video of the author explaining how to
turn media questions into gold and visit
smallbusinessadvocate.com for a series of recent
interviews. Jane Jordan-Meier appeared in a
video interview with Crisis Manager Melissa
Agnes on July 3, 2012.
Crisis Ready - Melissa Agnes 2018-03-20
BUILD AN INVINCIBLE BRAND IN THIS
UNCERTAIN WORLD The potential risks in
modern-day business are greater, more dynamic,
and less predictable than ever before. And yet,
the greatest exposure does not lie within these
risks. Rather, it lies in having a team that is not
prepared to anticipate, foresee, or respond to a
rising threat, and its impact on your reputation,
revenue, and relationships in real time. No
matter your level of security, due diligence, or
control, the reality is that we live in uncertain
times. Organizations are prone to a multitude of
risks that can attack from every angle. When
your team is Crisis Ready, your organization is
prepared for anything and everything that the
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modern world can throw at it.
Social Media, Crisis Communication, and
Emergency Management - Connie M. White
2011-09-20
Although recent global disasters have clearly
demonstrated the power of social media to
communicate critical information in real-time, its
true potential has yet to be unleashed. Social
Media, Crisis Communication, and Emergency
Management: Leveraging Web 2.0 Technologies
teaches emergency management professionals
how to use social media to improve emergency
planning, preparedness, and response
capabilities. It provides a set of guidelines and
safe practices for using social media effectively
across a range of emergency management
applications. Explaining how emergency
management agencies can take advantage of the
extended reach these technologies offer, the
book supplies cutting-edge methods for
leveraging these technologies to manage
information more efficiently, reduce information
crisis-communications-a-casebook-approach-leas-communication-series

overload, inform the public, and ultimately save
lives. Filled with real-world examples and case
studies, it is an ideal self-study resource. Its
easy-to-navigate structure and numerous
exercises also make it suitable for courses at
both the undergraduate and graduate levels.
From crowdsourcing and digital volunteers to
mapping and collective intelligence, Social
Media, Crisis Communication, and Emergency
Management: Leveraging Web 2.0 Technologies
facilitates a clear understanding of the essential
principles of social media. Each chapter includes
an example of a local-level practitioner,
organization, or agency using social media that
demonstrates the transformative power of social
media in the real world. The book also includes
numerous exercises that supply readers with
models for building their own social media sites
and groups—making it a must-read for anyone
who wants to learn more about the
communication and information structures
supported by social media. Visit the author’s
15/30
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homepage:
http://sites.google.com/site/conniemwhite/Home
Manager's Guide to Excellence in Public
Relations and Communication Management
- David M. Dozier 2013-10-18
This book reports findings of a three-nation
study of public relations and communication
management sponsored by the International
Association of Business Communicators (IABC)
Research Foundation. The Excellence Study
provides communication managers and public
relations practitioners with information critical
to their own professional growth, and supplies
organizations with tools that help them
communicate more effectively and build
beneficial relations with key publics.
Communication excellence is a powerful idea of
sweeping scope that applies to all organizations - large or small -- that need to communicate
effectively with publics on whom the
organization's survival and growth depend. The
essential elements of excellent communication
crisis-communications-a-casebook-approach-leas-communication-series

are the same for corporations, not-for-profit
organizations, government agencies, and
professional/trade associations. And they are
applicable on a global basis. The study identifies
three spheres of communication excellence.
These spheres consider the overall function and
role of communication in organizations, and
define the organization of this book. They are: *
the core or inner sphere of communication
excellence -- the knowledge base of the
communication department, * the shared
expectations of top communicators and senior
managers about the function and role of
communication, and * the organization's culture
-- the larger context that either nurtures or
impedes communication excellence. This text
also examines communication excellence as
demonstrated in specific programs developed for
specific publics.
Crisis Communications - Kathleen FearnBanks 2010-10-04
Crisis Communications: A Casebook Approach
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presents case studies of organizational,
corporate, and individual crises, and analyzes
the communication responses to these
situations. Demonstrating how professionals
prepare for and respond to crises, as well as how
they develop communications plans, this
essential text explores crucial issues concerning
communication with the news media, employees,
and consumers in times of crisis. Author
Kathleen Fearn-Banks examines the steps of
choosing the appropriate words to convey a
message, selecting the method and channels for
delivering the message, and identifying and
targeting the most appropriate publics or
audiences. She also addresses such important
topics as avoiding potential mismanagement of
communication in crisis situations. Key features
of this fourth edition are: six new cases,
including several international crises current
discussion of communications technology as it
relates to crises a Companion Website -www.routledge.com/textbooks/fearn-banks -crisis-communications-a-casebook-approach-leas-communication-series

with additional cases as well as supplemental
materials for students and classroom resources
for instructors. A Student Workbook is also
available for use with this volume, providing
additional pedagogy for each chapter, including
discussion questions, activities, key terms, case
exercises, and worksheets. Utilizing both classic
and contemporary cases of real-world situations,
Crisis Communications provides students in
public relations and business with real-world
perspectives and valuable insights for
professional responses to crises. It is intended
for use in crisis communications, crisis
management, and PR case studies courses.
Applied Crisis Communication and Crisis
Management - W. Timothy Coombs 2013-06-11
Designed to give students and public relations
professionals the knowledge and skills they need
to become successful crisis managers, Applied
Crisis Communication and Crisis Management:
Cases and Exercises by W. Timothy Coombs,
includes a wide range of cases that explore crisis
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communication and management in action using
a practical approach. In the first two chapters,
the author introduces key theories and
principles in crisis communication, which
students apply by analyzing 17 cases drawn from
recent headlines. Cases are explored from precrisis, mid-crisis, and post-crisis communication
perspectives, and include a range of
predominant crisis scenarios from product
recalls to lawsuits to environmental disasters.
Culture and Crisis Communication - Amiso
M. George 2017-09-18
A collection of case studies from nonwestern
countries that offers an analysis of the
significant role culture plays in crisis
communication Culture and Crisis
Communication presents an examination of how
politics, culture, religion, and other social issues
affect crisis communication and management in
nonwestern countries. From intense human
tragedy to the follies of the rich, the chapters
examine how companies, organizations, news
crisis-communications-a-casebook-approach-leas-communication-series

outlets, health organizations, technical experts,
politicians, and local communities communicate
in crisis situations. Taking a wider view than a
single country’s perspective, the text contains a
cross-cultural and cross-country approach. In
addition, the case studies offer valuable lessons
that organizations that wish to operate or are
operating in those cultures can adopt in
preparing and managing crises. The book
highlights recent crisis events such as Syria’s
civil war, missing Malaysia Flight MH370,
andJapan’s Fukushima Daiichi nuclear power
plant disaster. Each of the case studies examines
how culture impacts communication and
responses to crises. Authoritative, insightful, and
instructive, this important resource: Analyzes
how nonwestern cultures respond to crises
Covers the role of culture in crisis
communication in recent news events Includes
contributions from 18 international authors who
provide insight on nonwestern culture and crisis
communication Written for communication
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professionals, academics, and students, Culture
and Crisis Communication presents an insightful
introduction to the topic of culture and crisis
communication and then delves into illustrative
case studies that explore intra-cultural and
trans-boundary crisis communication.
Reputation Rules: Strategies for Building Your
Company’s Most valuable Asset - Daniel
Diermeier 2011-05-06
Leverage your company’s most important asset!
In our lightning-fast digital age, a company can
face humiliation and possibly even ruin within
seconds of a negative tweet or blog post. Over
the last year companies such as BP, Goldman
Sachs, and Toyota have experienced serious
blows to their images that could have had
reduced impact if their leaders had implemented
reputation management into their business
strategy and culture. There is no one in either
the corporate or academic sphere with greater
expertise in the area of corporate reputation
than Dr. Daniel Diermeier. An award-winning
crisis-communications-a-casebook-approach-leas-communication-series

professor at the Kellogg School of Management,
Northwestern University, Dr. Diermeier has
blazed a path in understanding the significance
of reputation management and demonstrating
how a company can create a program so
powerful that it can help turn a potential public
disgrace into a public image success story.
Reputation Rules is a landmark work bringing to
light Dr. Diermeier’s groundbreaking insights in
this critical area. He offers the frameworks,
strategies, and processes for changing your
company’s focus as quickly as the world is
changing around you. He touches on all of the
reputational issues that need to be managed
from a strategic level, describing how to:
Overcome direct challenges from influential
activist and political forces Manage corporate
scandals, including executive compensation Use
external, seemingly unrelated events to boost
reputation Build a reputation management
process into everyday operations In addition, Dr.
Diermeier provides case studies of Shell’s
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confrontation with Greenpeace, Mercedes’s
recovery from the Moose crisis, AIG’s executive
bonus fallout, Wal-Mart’s reputation-building
response to Hurricane Katrina, and numerous
other scenarios illustrating what works and what
doesn’t when it comes to reputation
management. Brimming with keen insights and
lucid examples, Reputation Rules is a guidepost
for your organization’s future—and a salve for
crisis management.
Crisis Communications: The Definitive Guide to
Managing the Message - Steven Fink 2013-01-25
The Definitive Guide to Communicating in Any
Crisis “When facing an already difficult crisis,
the last thing a company needs is to make it
worse through its own communications – or lack
thereof. As one who has lived through a number
of [business] crises and served as an
independent investigator of the crises of others,
I consider Steven Fink’s book to be an excellent
guide to avoiding collecting scar tissue of your
own by learning from the scar tissue painfully
crisis-communications-a-casebook-approach-leas-communication-series

collected by others.”—Norman R. Augustine,
former Chairman and Chief Executive Officer,
Lockheed Martin There are few guarantees in
business today. Unfortunately, one of them is the
inevitability of a crisis having a potentially major
effect on your business and your reputation.
When your company finds itself in the midst of a
crisis, the ripple effects can disrupt lives and
business for the foreseeable future if public
opinion is not properly shaped and managed.
Skillfully managing the perception of the crisis
determines the difference between a company’s
life or death. Because in the pitched battle
between perception and reality, perception
always wins. Fortunately, there is a solution.
Crisis communications and crisis management
legend Steven Fink gives you everything you
need to prepare for the inevitable—whether it’s
in the form of human error, industrial accidents,
criminal behavior, or natural disasters. In this
groundbreaking guide, Fink provides a complete
toolkit for ensuring smooth communications and
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lasting business success through any crisis.
Crisis Communications offers proactive and
preventive methods for preempting potential
crises. The book reveals proven strategies for
recognizing and averting damaging crisis
communications issues before it’s too late. The
book also offers ways to deal with mainstream
and social media, use them to your advantage,
and neutralize and turn around a hostile media
environment Steven Fink uses his decades of
expertise and experience in crisis
communications to help you: UNDERSTAND
AND MANAGE THE RELATIONSHIP BETWEEN
PUBLIC PERCEPTION AND REALITY CHOOSE
THE BEST SPOKESPERSON FOR THE CRISIS
PROTECT YOUR BRAND AND REPUTATION
THROUGH CRISES LARGE AND SMALL MAKE
WISE, VIGILANT, AND DEFENSIBLE
DECISIONS UNDER EXTREME CRISISINDUCED STRESS TELL THE TRUTH NO
MATTER HOW TEMPTING IT MAY BE TO
MISLEAD USE SOCIAL MEDIA OUTLETS TO
crisis-communications-a-casebook-approach-leas-communication-series

COMMUNICATE DIRECTLY TO THE PUBLIC
ABOUT A CRISIS The explosion of the Internet
and, especially, social media, has added a new
layer to the business leader’s skill set: the ability
to handle a crisis quickly and professionally
within moments of its occurrence. Livelihoods
depend upon it. With in-depth case studies of
Toyota, BP, and Penn State, Crisis
Communications provides everything you need
to successfully lead your company through
today’s rocky landscape of business—where
crises large and small loom around every corner,
and the lives of businesses and management
teams hang in the balance. PRAISE FOR
STEVEN FINK’S CRISIS MANAGEMENT “Every
major executive in America ought to read at
least one book on crisis management. In this
way, he or she might be better prepared to deal
with the disasters striking organizations at an
ever-increasing rate ... The question is: ‘Is
Steven Fink’s book one that busy executives
ought to read?’ The answer is a resounding
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yes.”—LOS ANGELES TIMES, FRONT PAGE
SUNDAY BOOK REVIEW
Crisis Communications - Kathleen FearnBanks 2010-04-26
Crisis Communications presents case studies of
organizational and individual problems that have
the potential to become crises, and the
communication responses to these situations.
Helping professionals prepare for crises and
develop communication
Embodied Environmental Risk in Technical
Communication - Samuel Stinson 2022
"This collection calls for improved technical
communication for the public through an
embodied, situated understanding of risk that
promotes social justice. In addition to providing
a series of chapters about recent issues on risk
communication, this volume offers a diverse look
at methodological practices for students,
researchers, and practitioners looking to
address embodied aspects of crisis and risk that
incorporate UX, storytelling, and dynamic text.
crisis-communications-a-casebook-approach-leas-communication-series

We include chapters that bring embodiment to
the forefront of risk communication, highlighting
the cycle of content creation, dissemination,
public response and decision making, continuing
iterations of educational efforts, and recovery,
toward increasing adaptive capacity as a whole.
In addition, this work directs necessary attention
to overcoming perceptual difficulties, memory
lapses, definitional differences, access issues,
and pedagogical problems in the communication
of risks to diverse publics"-Effective Crisis Communication - Robert R.
Ulmer 2010-11-03
In this fully updated Second Edition, three of
today’s most respected crisis/risk
communication scholars provide the latest
theory, practice, and innovative approaches for
handling crisis. This acclaimed book presents
the discourse of renewal as a theory to manage
crises effectively. The book provides 15 in-depth
case studies that highlight successes and
failures in dealing with core issues of crisis
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leadership, managing uncertainty,
communicating effectively, understanding risk,
promoting communication ethics, enabling
organizational learning, and producing renewing
responses to crisis. Unlike other crisis
communication texts, this book answers the
question, “What now?” and explains how
organizations can and should emerge from
crisis.
Ongoing Crisis Communication - W. Timothy
Coombs 2018-12-18
Ongoing Crisis Communication: Planning,
Managing, and Responding provides an
integrated approach to crisis communication
that spans the entire crisis management process
and crosses various disciplines. Drawing on
firsthand experience in crisis management,
author W. Timothy Coombs introduces a threestaged approach to crisis management—precrisis, crisis, and post-crisis. A truly integrative
and comprehensive text, this book explains how
crisis management can prevent or reduce the
crisis-communications-a-casebook-approach-leas-communication-series

threats of a crisis, providing guidelines for how
best to act and react in an emergency situation.
The Fifth Edition includes new coverage of social
media, social networking sites, and terrorist
threats and includes expanded discussions of
internal crisis communication and intuition in
decision making. Visit the author′s blog at
https://coombscrisiscommunication.wordpress.c
om.
Strategic Public Relations Management Erica Weintraub Austin 2006-11-06
Helps readers move from a tactical publicrelations approach to a strategic management
style. This book demonstrates skillful use of
research and planning techniques, providing
research methods that make use of the Internet
and programs aiding data entry and analysis.
Cases in Public Relations Management Patricia Swann 2014-02-18
Developed for advanced students in public
relations, Cases in Public Relations Management
uses recent cases in public relations that had
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outcomes varying from expected to
unsuccessful. The text challenges students to
think analytically, strategically, and practically.
Each case is based on real events, and is
designed to encourage discussion, debate, and
exploration of the options available to today's
strategic public relations manager. Key features
of this text include coverage of the latest
controversies in current events, discussion of the
ethical issues that have made headlines in recent
years, and strategies used by public relations
practitioners. Each case has extensive
supplemental materials taken directly from the
case for students' further investigation and
discussion. The case study approach encourages
readers to assess what they know about
communication theory, the public relations
process, and management practices, and
prepares them for their future careers as PR
practitioners. New to the second edition are: 27
new case studies, including coverage of social
media and social responsibility elements New
crisis-communications-a-casebook-approach-leas-communication-series

chapters on corporate social responsibility (CSR)
and activism End-of-chapter exercises
Embedded hyperlinks in eBook Fully enhanced
companion website that includes: Instructor
resources: PowerPoint presentations, Case
Supplements, Instructor Guides Student
resources: Quizzes, Glossary, Case Supplements
Crisis Communication - Alan Jay Zaremba
2015-05-18
Crises happen. When they do, organizations
must learn to effectively communicate with their
internal and external stakeholders, as well as the
public, in order to salvage their reputation and
achieve long-term positive effects. Ineffective
communication during times of crisis can
indelibly stain an organization's reputation in
the eyes of both the public and the members of
the organization. The subject of crisis
communication has evolved from a public
relations paradigm of reactive image control to
an examination of both internal and external
communication, which requires proactive as well
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as reactive planning. There are many challenges
in this text, for crisis communication involves
more than case analysis; students must examine
theories and then apply these principles. This
text prepares students by: Providing a
theoretical framework for understanding crisis
communication Examining the recommendations
of academics and practitioners Reviewing cases
that required efficient communication during
crises Describing the steps and stages for crisis
communication planning Crisis Communication
is a highly readable blend of theory and practice
that provides students with a solid foundation
for effective crisis communication.
Crisis Communication - Audra Diers-Lawson
2019-10-15
Crises come in many shapes and sizes, including
media blunders, social media activism, extortion,
product tampering, security issues, natural
disasters, accidents, and negligence – just to
name a few. For organizations, crises are
pervasive, challenging, and catastrophic, as well
crisis-communications-a-casebook-approach-leas-communication-series

as opportunities for organizations to thrive and
emerge stronger. Despite the proliferation of
research and books related to crisis
communication, the voice that is often lost is
that of the stakeholder. Yet, as both a public
relations and management function,
stakeholders are central to the success and
failure of organizations responding to and
managing crises in a cross-platform and global
environment. This core textbook provides a
comprehensive and research-driven introduction
to crisis communication, critical factors
influencing crisis response, and what we know
about predicting stakeholder responses to
crises. Incorporated into each chapter are global
case studies, ethical challenges, and practitioner
considerations. Online resources include an
extensive set of multimedia materials ranging
from podcast mini-lectures to in-class exercises,
and simulation-based activities for skills
development
(https://audralawson.com/resources/crisis-comm
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unication-managing-stakeholder-relationships/).
Demonstrating the connection between theory,
decision-making, and strategy development in a
crisis context, this is a vital text for advanced
undergraduate and postgraduate students of
Communications, Public Relations, Marketing,
and Strategic Management.
Public Relations and the Corporate Persona
- Burton Saint John III 2017-07-20
For much of the last century, large,
predominantly US corporations used public
relations to demonstrate that their missions
resonated with dominant societal values.
Through the construction and conveyance of the
"corporate persona", they aimed to convince
citizens that they share common aspirations and moreover that their corporate "soul" works
as a beneficent force in society. Through
examining key examples from the last 80 years,
this book argues that PR, through the corporate
persona, works to create a sense of shared
reality between the corporation and the average
crisis-communications-a-casebook-approach-leas-communication-series

citizen. This has been instrumental in conveying,
across generations, that the corporation is an
affinitive corporate persona - a fellow companion
in the journey of life. The construct is obviously
ripe for manipulation, and the role of PR in
creating and promoting the corporate persona in
order to align corporations and stakeholders is
potentially problematic. From wage inequality to
climate change, preserving the corporate status
quo may be negative. This original and thoughtprovoking book not only critically analyses how
PR and its role in the corporate persona works
to solidify power, but also how that power might
be used to further goals shared by the
corporation and the individual. Scholars and
advanced students of public relations,
organizational communications and
communication studies will find this book a
challenging and illuminating read.
Public Relations Today - Glen T. Cameron
2007-09-24
Public Relations: Managing Competition and
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Conflict is an introductory book that provides
the latest theories and practices in easy-tounderstand terms, exploreing the role of
competition and conflict in today's modern
public relations practice . Public Relations takes
a brief, conflict-based approach, combining the
insights of public relations experts Dennis
Wilcox and Glen Cameron with the fresh voices
of two of the fastest rising stars of public
relations education Bryan Reber and Jae-Hwa
Shin. Using up-to-date real world examples,
checklists, and summaries to explore the role of
competition and conflict, this book provide a
whole new departure from other introductory
texts. Public Relations: Managing Competition
and Conflict is based on the idea that public
relations is the management of competition and
conflict on behalf of one's client or organization
and, if at all possible, the interests of the public
that impact the organization. As such, the
authors take an assertive approach, providing
vigorous examples from the “real-world” of
crisis-communications-a-casebook-approach-leas-communication-series

public relations that lend excitement to the
profession for students. This book successfully
merges theory and practice into a refreshing,
easy-to-understand approach that will help the
reader learn the basics of effective public
relations practice.
Fashion Marketing Communications - Gaynor
Lea-Greenwood 2013-03-18
Fashion is all about image. Consequently,
fashion marketing communications –
encompassing image management and public
relations, branding, visual merchandising,
publicity campaigns, handling the media,
celebrity endorsement and sponsorship, crisis
management etc. – have become increasingly
important in the fashion business. This textbook
for students of fashion design, fashion
marketing, communications and the media sets
out all that they need for the increasing number
of courses in which the subject is a part.
Crisis Proof - Jonathan Hemus 2020-12-16
Crisis Proof will enable you to sleep peacefully at
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night, knowing your organisation is ready to
protect its business and reputation, whatever
the world may throw at it.
Responding to Crisis - Dan Pyle Millar
2003-12-08
In recent years, researchers and practitioners
have explored the nature, theory, and best
practices that are required for effective and
ethical crisis preparation and response. The
consequences of being unprepared to respond
quickly, appropriately, and ethically to a crisis
are dramatic and well documented. For this
reason, crisis consulting and the development of
crisis response plans and protocols have become
more than a cottage industry. Taking a
rhetorical view of crisis events and utterances,
this book is devoted to adding new insights to
the discussion, and to describing a rhetorical
approach to crisis communication. To help set
the tone for that description, the opening
chapter reviews a rhetorical perspective on
organizational crisis. As such it raises questions
crisis-communications-a-casebook-approach-leas-communication-series

and provokes issues more than it addresses and
answers them definitively. The other chapters
can be viewed as a series of experts
participating in a panel discussion. The
challenge to each of the authors is to add depth
and breadth of understanding to the analysis of
the rhetorical implications of a crisis, as well as
to the strategies that can be used ethically and
responsibly. Central to this analysis is the
theoretic perspective that crisis response
requires rhetorically tailored statements that
satisfactorily address the narratives surrounding
the crisis which are used by interested parties to
define and judge it. This volume will be of value
to scholars and students interested in crisis
communication, and is certain to influence
future work and research on responding to
crises.
Communicating in Risk, Crisis, and High
Stress Situations: Evidence-Based
Strategies and Practice - Vincent T. Covello
2021-12-10
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COMMUNICATING IN R!SK, CRISIS, AND HIGH
STRESS SITUATIONS LEARN THE UNIFYING
PRINCIPLES BEHIND RISK, CRISIS, AND HIGH
STRESS COMMUNICATION WITH THIS STATEOF-THE-ART REFERENCE WRITTEN BY A
MAJOR LEADER IN THE FIELD Communicating
in Risk, Crisis, and High Stress Situations:
Evidence-Based Strategies and Practice is about
communicating with people in the most
challenging circumstances: high stress
situations characterized by high risks and high
stakes. The ability to communicate effectively in
a high stress situation is an essential
communication competency for managers,
engineers, scientists, and professionals in every
field who can be thrust into demanding
situations complicated by stress. Whether you
are confronting an external crisis, an internal
emergency, or leading organizational change,
this book was written for you. Communicating in
Risk, Crisis, and High Stress Situations brings
together in one resource proven scientific
crisis-communications-a-casebook-approach-leas-communication-series

research with practical, hands-on guidance from
a world leader in the field. The book covers such
critical topics as trust, stakeholder engagement,
misinformation, messaging, and audience
perceptions in the context of stress. This book is
uniquely readable, thorough, and useful, thanks
to features that include: Evidence-based theories
and concepts that underlie and guide practice
Tools and guidelines for practical and effective
planning and application Experience-based
advice for facing challenges posed by
mainstream and social media Provocative case
studies that bring home the key principles and
strategies Illuminating case diaries that use the
author’s breadth and depth of experience to
create extraordinary learning opportunities The
book is a necessity for managers, engineers,
scientists, and others who must communicate
difficult technical concepts to a concerned
public. It also belongs on the bookshelves of
leaders and communicators in public and private
sector organizations looking for a one-stop
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reference and evidence-based practical guide for
communicating effectively in emotionally
charged situations. Written by a highly
successful academic, consultant, and trainer, the
book is also designed as a resource for training
and education.
Social Media and Crisis Communication Lucinda L. Austin 2017-06-27
Social Media and Crisis Communication provides
a unique and timely contribution to the field of
crisis communication by addressing how social
media are influencing the practice of crisis
communication. The book, with a collection of
chapters contributed by leading communication
researchers, covers the current and emerging
interplay of social media and crisis
communication, recent theories and frameworks,
overviews of dominant research streams,
applications in specific crisis areas, and future

crisis-communications-a-casebook-approach-leas-communication-series

directions. Both the theoretical and the practical
are discussed, providing a volume that appeals
to both academic-minded readers as well as
professionals at the managerial, decision-making
level. The audience includes public relations and
corporate communication scholars, graduate
students studying social media and crisis
communication, researchers, crisis managers
working in communication departments, and
business leaders who make strategic business
communication planning. No other volume has
provided the overarching synthesis of
information regarding the field of crisis
communication and social media that this book
contains. Incorporated in this volume is the
recent Social-mediated Crisis Communication
Model developed by the editors and their coauthors, which serves as a framework for crisis
and issues management in a rapidly evolving
media landscape.
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